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Abstract: Digitization and platformization have aggravated the problematics that have 

traditionally been linked to the functioning of the public sphere and, thus, for healthy 

liberal democracies. As the digital environment brings their own complications to the 

table, in this chapter it is argued that Public Service Media should pursue their recognition 

as islands of trust within the Digital Public Sphere, that is, a key source of information 

for all citizens and a reliable actor that can help the public navigate the news environment. 

First, the problems that have been part of the discussion on the public sphere are presented 

and transposed to the digital realm. Second, by applying a public value approach, it is 

argued how the ideal of PSM can contribute to reinforcing the public sphere. It is 

concluded that for the ideal of PSM to materialize, greater external consensus and internal 

efforts have to be addressed. 

 

1. Introduction 

On April 24, 2024, Spain’s Prime Minister Pedro Sánchez posted on his X account a letter 

to the public in which he cancelled his public agenda for five days to reflect on his 

continuity in office. The reason behind this unprecedented decision stemmed from news 

received that same morning: a court had initiated proceedings against Begoña Gómez, the 

president's wife, following a complaint filed by the far-right union Manos Limpias, 

accusing her of influence peddling based on unverified information published in minor 
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digital media1. Five days later, Pedro Sánchez announced that he would stay on as Prime 

Minister, while lighting the spark of a national debate on disinformation and fake news, 

on the need to develop policies to fight against defamation campaigns that influence the 

political debate and the public sphere, and what is even more interesting, on the very 

definition of what a news media outlet is. 

Many reflections can be drawn from this exceptional event –such as the 

responsibility associated with a high-level public office or the expression of emotions and 

vulnerability by political representatives. However, one of the most pertinent debates 

regarding this episode, also emphasized in the Prime Minister's speech, is the challenges 

posed by today's fragmented and increasingly polarized digital public sphere, and how 

these pose a threat to the sustainability of healthy and robust democracies. In times when 

disinformation spreads in social media and in disputable news media outlets, it becomes 

increasingly difficult to find and identify reliable news and, thus, separate the wheat from 

the chaff. 

Against this backdrop, in this chapter it is argued that Public Service Media (PSM) 

should pursue their recognition as islands of trust (Bardoel & d’Haenens, 2008; Nissen, 

2006; Sørensen et al., 2021; Urbániková & Smejkal, 2023), that is, a key source of 

information for all citizens, a lighthouse that could help the public navigate the news 

environment and empower citizens in the digital public sphere. To this end, the ideal of 

public service media should be materialized both in theory and in practice, ensuring the 

functioning of these public entities is guided towards the creation of public value, rather 

than moved by political capture. 

First, the problems that have been part of the discussion on the public sphere are 

presented and transposed to the digital realm. Second, it is argued how the ideal of PSM 

 
1 For more information on this event, see Ramírez (2024) in The Guardian. 
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can contribute to reinforcing the public sphere by adopting a public value strategy. It is 

concluded that for the ideal of PSM to materialize, greater external consensus and internal 

efforts have to be addressed. 

 

2. The digital public sphere: old problems, new challenges 

The public sphere is one of the most contested and tricky concepts in social sciences 

(Rauchfleisch, 2017). Departing from Habermas’ (1962) conceptualization and drawing 

from later theoretical developments of the concept, Fuchs defines the public sphere as “a 

realm of society that stands in-between, mediates, and interfaces the economy, politics, 

and culture” (Fuchs, 2021a, p. 211). Thus, the public sphere provides a space for human 

communication “about matters that are of public relevance – that is, concern the many” 

(Fuchs, 2021a, p. 211). This definition integrates the sociological approach started by 

Habermas, who revolutionized the notion of the public sphere by contextualizing it within 

a wider political, cultural, and social context and advancing previous theories that only 

dealt with the public sphere in relation to public opinion (Habermas, 2023).  

The approach outlined by Habermas is of particular interest when studying the 

relationship between media systems and deliberative politics, the foundation of liberal 

democracies. The communicative spaces that structure the public sphere mediate political 

communication and shape the opinions of citizens, who participate in these spaces and 

gather information about political, economic, and social issues that affect them (Fuchs, 

2021b). The digital public sphere, understood not as “a separate sphere of society, but a 

dimension and aspect of the public sphere in societies where digital information and 

digital communication are prevalent”  (Fuchs, 2021b, p. 13), still faces the same problems 

as the traditional notion of the public sphere when it comes to materializing its ideal 

version.  
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The issues that hamper the perfect functioning of the public sphere have been 

narrowed down by Price (1992) to five major constraints of the public: 1) lack of 

competence, 2) lack of resources, 3) the tyranny of the majority, 4) susceptibility to 

persuasion and 5) the dominance of elites. Next, we will delve into each of these 

questions, updating them to the dynamics of the digital environment. 

The lack of competence of the public refers to the idea that it cannot be expected 

that citizens are politically active and involved in all public issues that affect them, either 

because there is a lack of interest or a lack of energy. Under this presumption – which 

could be interpreted as quite condescending and paternalistic—, democratic theory would 

ask citizens for more than they are able and willing to give, resulting in partial or 

inaccurate information shaping the public opinion. This rooted understanding of citizens’ 

lack of competence and interest in public issues is reflected nowadays in the trend towards 

intentional news avoidance, that is, “low news consumption over a continuous period of 

time caused by a dislike for news” (Skovsgaard & Andersen, 2020, p. 463). Along with 

the dislike for news, intentional news avoidance has also been linked to news reporting 

being too negative, to low trust in news and to news overload (Goyanes et al., 2023; 

Skovsgaard & Andersen, 2020), the latter being a consequence of the increased media 

offer available in the digital realm and incidental news exposure (Schäfer, 2023), as 

citizens might encounter news when using social media or being online for other reason. 

The intertwine of these intrinsic features of the digital public sphere (incidental news 

exposure, news overload and intentional news avoidance) hamper its realization, thus 

eroding the function of liberal democracies. 

A second problem pointed by Price refers to the lack of resources, as in the public 

lacking the knowledge and literacy required to understand, analyze, and interpret the 

topics that affect them. The adaptation of this problematic to the digital public sphere 
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adds another level of complexity: the lack of resources to distinguish which sources of 

information to trust. The aforementioned expansion of the media offer implies that news 

media now share space and compete with other sources of information that operate under 

logics different from journalistic ethics as well as with direct sources of disinformation. 

As Serrano-Puche et al. (2023) argue, trust in digital media is now mediated by the 

blurring of the traditional boundaries of journalism, the hybridization of classical and 

digital logics and, again, the broadening of the media offer that leads to increasing 

competition among digital agents for the public’s online attention. In addition to the 

threats of disinformation streams, misinformation practices undertaken by individuals 

who share false or inaccurate information without being aware also contribute to this low 

trust atmosphere in the digital realm. As trust in news is deemed “a requirement for any 

democracy to function properly” (Holtrup et al., 2024, p. 159), the lack of resources of 

the public to navigate the information environment becomes a major threat for a correct 

functioning of the public sphere. 

Third, Prince mentions the tyranny of the majority, that is, the risk of silencing 

minority opinions that might not be as popular as mainstream perspectives or tastes, in 

line with the spiral of science theory (Noelle-Neumann, 1974). Even though the spread 

of social media was initially seen as a new means for individual and collective expression 

in digital public forums (Benkler, 2006), the intertwine of the logics of digital capitalism 

and algorithmic recommendation led to a different scenario. In the digital public sphere, 

the automation of content suggestions and recommendations strengthen the dynamics of 

the spiral of silence and lead to the increase of self-censorship (Cheong et al., 2022; 

Hoffmann & Lutz, 2017). Moreover, the rise of cyber-aggressions in general (DeMarsico 

et al., 2022), and online harassment to journalists in particular (Holton et al., 2023) add 
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to the factors that erode a plural and diverse public sphere where different approaches and 

perspectives can be freely debated. 

In strong connection with this, algorithmic recommendation and personalization 

in digital media, along with increasing political and social polarization (Yarchi et al., 

2021) exacerbates the public’s susceptibility to persuasion, the fourth concern listed by 

Prince. Such vulnerability, as argued by Prince, is especially strong when persuasive 

communication is emotional and not rational. In the digital realm, the formation of echo 

chambers and filter bubbles through news personalization and selective exposure has led 

to dissonant public spheres and, as stated by Gil De Zúñiga et al. (2023) the polarization 

of the public prompts greater resistance to political persuasion and changes of opinion. 

Therefore, while the public becomes more influenceable by information that confirms 

their own perspective, their resistance to new or different approaches hampers the ideal 

notion for the public sphere, for which openness to contrasting diverse viewpoints is 

crucial. 

The final problem identified in the literature by Prince is the dominance of elites, 

who control the dynamics of the public sphere and influence democratic debate. In the 

digital public sphere this problem is accentuated by intensified media concentration levels 

and platform dominance (Knoche, 2021). As tech giants expanded globally and 

diversified their business areas –social media, news outlets, entertainment– their market 

power became undisputable and their control over the public debate intensified. The role 

of digital platforms in the digital public sphere and their influence in liberal democracies 

requires new regulation that is adapted to platform logics, such as the European Union’s 

Digital Markets Act and Digital Services Act. As proven by extensive research (Badr, 

2021; Hendrickx & Van Remoortere, 2024; Masduki & D’Haenens, 2022), media 
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concentration hampers diversity and pluralism, thus once again constraining the public 

debate within the public sphere. 

 

3. Public Service Media as islands of trust in the digital public sphere: a public 

value-based approach 

Public service broadcasters are key agents within national media systems and thus have 

traditionally played an important role in the shaping the dynamics of the public sphere. 

After their transition to public service media organizations and the legitimization of the 

expansion of their public service remit to the digital realm (D’Arma et al., 2021; Donders, 

2019; Lowe & Bardoel, 2007), PSM organizations are struggling to retain their long-

standing relevance in the digital public sphere, where global online platforms owned by 

powerful tech companies concentrate most market power (Martin, 2021), both in terms 

of revenues and, what matters most for public service media, in terms of audience reach. 

However, considering the problematics that characterize the digital public sphere, 

the strong presence of an agent that treasures and promotes democratic and civil values, 

rather than commercial interests, is key for sustaining a balanced and fair public debate 

and, thus, healthy liberal democracies. In line with other authors, such as Fuchs (2021b), 

we will argue that Public Service Media should reinforce their compromise with a public 

value strategy so that they become islands of trust in the digital public sphere: a 

recognizable, independent, and public interest resource that citizens can rely on. The 

theoretical proposal that will be described in this section departs from the ideal conception 

of public service media. It should be noted that, in practice, these media organizations 

operate under diverse sources of pressure, such as political capture (Media and Journalism 

Research Center, n.d.), budget constraints (EBU-MIS, 2024) or attacks from far-right 

agents (Holtz-Bacha, 2021), among others, that hamper the realization of this PSM ideal. 
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This ideal version of Public Service Media has been shaped lately by the goal of 

public value creation. Public value has its roots in the management theory that was first 

developed by Moore (1995) with the aim to renovate public sector management and 

promote innovation and collaboration within public administration. Since then, this 

approach has permeated to the field of European PSM, where the notion of public value 

was used to legitimize the expansion of public service broadcasters’ activities beyond 

traditional broadcasting and into digital services. Although there is not just a single 

definition of what public value is, as public managers should develop their own according 

to the needs of the stakeholders and the organization’s operational capabilities, this 

approach has been useful in the delineation of the values that public service media should 

adhere to in order to fulfill their public service remit in the digital environment. 

Thus, recent approaches led by the European Broadcasting Union (2012), but also 

by PSM organizations individually (like the ARD in Germany, the Austrian ORF, the 

BBC in the United Kingdom or the VRT in Belgium) and scholars (Chivers & Allan, 

2022; Gransow, 2018) have attempted to conceptualize the public value of public service 

media. For the purpose of the argument that is being developed in this chapter, we will 

depart from the adaptable conceptualization of public value undertaken by Cañedo et al. 

(2022), where the authors identified twelve public value dimensions for public service 

media: social engagement, diversity, innovation, independence, excellence, universality, 

citizen participation, media literacy, accountability, territorial cohesion, social justice and 

cooperation. 

Through the reinforcement of these public value dimensions, public service media 

could become islands of trust and contribute to strengthening a healthy public sphere, as 

specific strategies linked to these principles can partially counterbalance the problems 

that had been explained in the previous section. Table 1 illustrates the main points of this 
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argument, summarizing how the traditional problems of the public sphere, along with the 

new layer of casuistic that is brought to the table by digitization and platformization, could 

be approached by public value-based solutions undertaken by PSM. 

 

Table 1. Theoretical approach to PSM’s contribution to strengthening the digital public 

sphere 

Problems in the 
materialization of 
the public sphere 

Complications from the 
digital public sphere Public value-based solution 

Lack of competence Incidental news 
consumption, news 
overload, intentional news 
avoidance 

Excellence, universality  

Lack of resources Disinformation and 
misinformation, low trust in 
news 

Media literacy, excellence, 
cooperation 

Tyranny of the 
majority 

Algorithmic 
recommendations, self-
censorship, online 
harassment 

Diversity, independence 

Susceptibility to 
persuasion 

Polarization, echo 
chambers, selective 
exposure 

Independence, territorial 
cohesion, social engagement 

Dominance of elites Market concentration and 
platform dominance 

Citizen participation, social 
justice 

Source: processed by the author. 

 

The lack of competence of the public exacerbated by news overload, incidental news 

consumption and intentional news avoidance could be soothed by reinforcing excellence 

and universality within PSM. Excellence is here understood as the aggregation of quality, 

professionalism and leadership. Only by providing high quality content –specially news– 

and by sticking to the highest professional standards in journalistic practice can PSM 

content be relevant for their public. Moreover, PSM are in a good position to innovate in 

their journalistic practices and formats such as constructive journalism, that has been 

identified as a good means to fight against news fatigue produced by the excess of bad 
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news (Skovsgaard & Andersen, 2020). The Swedish public television SVT, for instance, 

has been working with constructive journalism since 2009 (McIntyre & Gyldensted, 

2017) and considers part of its public service remit to provide information that is 

encouraging and solution-based, while still reporting on hard news. 

Universality, on the other hand, refers to the obligation for public service media 

to provide a service that is accessible for everyone, regardless of their location, their 

media competences, their abilities, and their media consumption preferences. Due to their 

public funding, public service broadcasters have always had to provide a universal 

service, but in times of media change, universal access also translates as being able to 

provide media content through different platforms. This means that PSM organizations 

should rethink their distribution strategies in order to be able to provide quality content 

in their own platforms, but also through third-party platforms. While this entails greater 

risk for brand erosion and implies giving away part of the control over the content 

monitorization and monetization, PSM have to be present in those platforms where the 

public is, ensuring that public value content is also part of the digital diets of their 

audiences – even if it its incidentally. Some PSM organizations are already exploring this 

strategy. For instance, the Flemish VRT distributes informative content adapted to young 

audiences with their brand nws, that not only relies on its own website, but also –and 

mostly– on its Instagram and TikTok accounts (Hendrickx, 2023). 

To tackle the lack of resources of the public, considering the waves of 

disinformation and misinformation and the declining levels of trust in news, PSM should 

endeavor to promote media and digital literacy, cooperation, and, again, excellence. 

Excellence because the first step in the process of regaining the public’s trust in the news 

is to strengthen the informative mission of PSM by safeguarding the provision of high 
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quality, plural, critical and independent information (Rodríguez-Castro & Pérez-Seijo, 

2024). 

Media literacy, along with digital literacy, have become key public value 

dimensions. Public service media should “facilitate the understanding of citizens 

concerning essential issues for social coexistence” (Cañedo et al., 2022, p. 594) and 

embrace a counselling function that would imply sharing knowledge, advising citizens 

on public issues and empowering the public so that they have the tools and the 

competences to navigate the current media and digital environments. If effective, media 

and digital literacy strategies could contribute to lessen the spread of misinformation and 

to develop greater public resistance to disinformation. 

Moreover, cooperation, understood as the development of coordinated strategies 

involving institutions and/or other media outlets, becomes a transversal requirement in 

the current media environment, that demands coordinated and supranational actions that 

tackle global needs. In this regard, PSM organizations have traditionally been keen in the 

development of coordinated strategies and the creation of networks that operate under 

shared values. One recent example is the EBU’s initiative A European Perspective, a 

project based in the cooperation among the digital newsrooms of public service 

broadcasters that promotes the exchange of national news that are then featured in each 

outlet’s news services websites (Rodríguez-Castro & Arriaza-Ibarra, 2023). With this 

collaboration, not only a European public sphere is promoted, but also disinformation on 

what happens in neighboring countries is undercut with the distribution of trustworthy, 

reliable news. 

Third, the tyranny of the majority, propelled in the digital environment by 

algorithmic recommendations, self-censorship, and online harassment, could be mitigated 

by strengthening two core values of PSM: diversity and independence. Diversity and 
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pluralism entail the integration of different perspectives and giving voice to minorities, 

that might find it harder to have their viewpoints included in other mainstream media. By 

providing a safe space for the expression of different perspectives and compromising with 

plural newsmaking, public service media could offer content that would make every 

citizen feel represented. In the digital realm, some PSM organizations have adapted the 

diversity principle to their algorithmic recommendations, that are designed to provide a 

diverse media diet, rather than a personalized experience based on reinforcing user 

preferences (Helberger, 2015). In addition to this, as public service broadcasters are 

expected to be independent from political and commercial pressures, they are the most 

suited media actors for embracing internal pluralism, as no bias should affect the selection 

of journalists and media professionals. 

In connection to this, the public’s susceptibility to persuasion, intensified by 

polarization, echo chambers and selective exposure, could also be subdued by ensuring 

diversity and independence in public service media, as well as territorial cohesion and 

social engagement. If PSM organizations regain the trust of the public with reinforced 

independence, thus becoming islands of trust that all segments of audience find 

trustworthy, polarization could be tackled. Previous research has pointed out that public 

service media news consumption reduces political selective exposure, which leads to 

greater cohesion in fragmented public spheres (Bos et al., 2016). To this aim, PSM should 

operate under the value of social engagement, that is understood as their mission to put 

citizens at the center of their actions and satisfy the public’s information, entertainment 

and education needs. This would be a prerequisite for them to become islands of trust and 

should penetrate all other public value dimensions. 

Lastly, the elites’ dominance of the public sphere, exacerbated by increasing 

levels of concentration in the media market and platform dominance could be 
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counterbalance by reinforcing citizen participation and social justice within stronger 

public service media. Citizen participation entails both participation in content production 

and in governance practices and decision-making. As public value management relies on 

the participation of stakeholders, namely citizens, PSM should aspire to become open and 

participatory media organizations, thus enhancing their democratic contribution to the 

public sphere (Grünangerl, 2012). Some PSM organizations have already embraced this 

principle and engage in public debates about their role with the public. That is the case, 

for instance, of the Austrian ORF, that regularly organizes Dialogforums, open forums 

for citizens and other stakeholders to express their viewpoints on different aspects 

affecting the public service broadcaster. If the insights from the public are included in the 

PSM organization’s decision-making, this would result in more democratic and citizen-

oriented media services. 

In the same, operating under the principle of social justice, that entails the 

traditional defense of human rights, but also emerging values such as the right to privacy 

in the digital environment, is crucial in the process of public service media becoming 

islands of trust. In times where digital platforms sustain their businesses with the 

commercialization of users’ data, PSM should provide a safe space for citizens to move 

online with the guarantee that their data will be handled according to ethical values 

(Sørensen et al., 2021).  

 

4. Conclusions 

In this chapter we have argued that the materialization of the ideal conceptualization of 

public service media, operating under public value logics, could contribute to the 

revitalization of the public sphere by addressing the problematics associated with its 

fulfilment and the difficulties added by digitization and platformization. This 
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argumentation is in line with previous studies that point to the potential of strong public 

media in sustaining a stronger, more democratic, and healthier public sphere (Fuchs, 

2021b; Fuchs & Unterberger, 2021; Nikunen & Hokka, 2020; Thomass et al., 2015). It is 

not the purpose of this chapter to argue that public service media are the only agents that 

could approach this mission, nor that they should do it on their own. In this sense, it is 

also important to note that the ideal of PSM does not always materialize, as even the BBC, 

traditionally considered the paradigm of public service broadcasting, operates with 

imperfections (Freedman, 2019). 

Instead, it is argued that these organizations should lead the way in public value 

creation and thus become islands of trust, so that citizens know that they rely on them for 

the fulfillment of their communication needs. To enable the realization of this ideal 

version of public service media, external and internal action are required. Externally, 

greater efforts must be made in order to safeguard PSM’s independence. The European 

Media Freedom Act has made some advances in this regard by establishing guidelines 

aimed at reducing political interference in PSM’s editorial decisions, but it is still too 

soon to assess the impact that this new regulatory framework. 

On the other side, public service media should embrace public value strategies 

and act under the principles that have been discusses in this chapter. To do so, public 

service media organizations should benefit from the implementation of innovative 

practices –such as advancing in the use of Artificial Intelligence in the public interest– as 

well as from cooperation with other media agents and institutions that share the same 

values and purposes. By promoting stronger and more accountable public service media, 

a healthier and more robust public sphere is encouraged as well. 

 

 



 16 

Acknowledgements 

This chapter is part of the activities of the research project “Public Service Media in the 

face of the platform ecosystem: public value management and evaluation models 

relevant for Spain” (PID2021-122386OB-I00), funded by the Spanish Ministery of 

Science and Innovation, the State Research Agency and the European Regional 

Development Fund. 

 

References 

Badr, Z. (2021). More or More of the Same: Ownership Concentration and Media 
Diversity in Egypt. The International Journal of Press/Politics, 26(4), 774–796. 
https://doi.org/10.1177/19401612211025164 

Bardoel, J., & d’Haenens, L. (2008). Reinventing public service broadcasting in Europe: 
prospects, promises and problems. Media, Culture & Society, 30(3), 337–355. 
https://doi.org/10.1177/0163443708088791 

Benkler, Y. (2006). The Wealth of Networks: How Social Production Transforms 
Markets and Freedom. Yale University Press. 

Bos, L., Kruikemeier, S., & De Vreese, C. (2016). Nation binding: How public service 
broadcasting mitigates political selective exposure. PLoS ONE, 11(5). 
https://doi.org/10.1371/journal.pone.0155112 

Cañedo, A., Rodríguez-Castro, M., & López-Cepeda, A. M. (2022). Distilling the value 
of public service media: Towards a tenable conceptualisation in the European 
framework. European Journal of Communication, 37(6), 586–605. 
https://doi.org/10.1177/02673231221090777 

Cheong, H. J., Baksh, S. M., & Ju, I. (2022). Spiral of Silence in an Algorithm-Driven 
Social Media Content Environment: Conceptual Framework and Research 
Propositions. KOME, 10(1), 32–46. https://doi.org/10.17646/KOME.75672.86 

Chivers, T., & Allan, S. (2022). What is the public value of public service broadcasting? 
Exploring challenges and opportunities in evolving media contexts. In 
Orca.Cardiff.Ac.Uk. https://orca.cardiff.ac.uk/146569/ 

D’Arma, A., Raats, T., & Steemers, J. (2021). Public service media in the age of 
SVoDs: A comparative study of PSM strategic responses in Flanders, Italy and the 
UK. Media, Culture and Society, 43(4), 682–700. 
https://doi.org/10.1177/0163443720972909 

DeMarsico, D., Bounoua, N., Miglin, R., & Sadeh, N. (2022). Aggression in the Digital 
Era: Assessing the Validity of the Cyber Motivations for Aggression and Deviance 
Scale. Assessment, 29(4), 764–781. https://doi.org/10.1177/1073191121990088 

Donders, K. (2019). Public service media beyond the digital hype: distribution 
strategies in a platform era. Media, Culture and Society, 41(7), 1011–1028. 
https://doi.org/10.1177/0163443719857616 

EBU-MIS. (2024). Funding of Public Service Media. 
European Broadcasting Union. (2012). Empowering society. A declaration on the core 

values of public service media. 



 17 

https://www.ebu.ch/files/live/sites/ebu/files/Publications/EBU-Empowering-
Society_EN.pdf 

Freedman, D. (2019). “Public Service” and the Journalism Crisis: Is the BBC the 
Answer? Television & New Media, 20(3), 203–218. 
https://doi.org/10.1177/1527476418760985 

Fuchs, C. (2021a). Foundations of Critical Theory Media, Communication and Society 
Volume Two (Vol. 2). Routledge. 

Fuchs, C. (2021b). The Digital Commons and the Digital Public Sphere How to 
Advance Digital Democracy Today. Westminster Papers in Communication and 
Culture, 16(1). https://doi.org/10.16997/wpcc.917 

Fuchs, C., & Unterberger, K. (2021). The Public Service Media and Public Service 
Internet Manifesto. In The Public Service Media and Public Service Internet 
Manifesto. https://doi.org/10.16997/book60.b 

Gil De Zúñiga, H., Marné, H. M., & Carty, E. (2023). Abating Dissonant Public 
Spheres: Exploring the Effects of Affective, Ideological and Perceived Societal 
Political Polarization on Social Media Political Persuasion. Political 
Communication, 40(3), 327–345. https://doi.org/10.1080/10584609.2022.2139310 

Goyanes, M., Ardèvol-Abreu, A., & Gil de Zúñiga, H. (2023). Antecedents of News 
Avoidance: Competing Effects of Political Interest, News Overload, Trust in News 
Media, and “News Finds Me” Perception. Digital Journalism, 11(1), 1–18. 
https://doi.org/10.1080/21670811.2021.1990097 

Gransow, C. (2018). Public Value-Konzepte im öffentlichen Rundfunk. Springer 
Fachmedien Wiesbaden. https://doi.org/10.1007/978-3-658-19360-7 

Grünangerl, M. (2012). Public value and participation of civil society–a case for public 
service or community media? Kommunikation …, 1–32. 
http://journal.kommunikation-medien.at/wp-
content/uploads/2012/04/ausg1_partizipation_trappel.pdf 

Habermas, J. (1962). Strukturwandel der Öffentlichkeit. Untersuchungen zu einer 
Kategorie der bürgerlichen Gesellschaft. 

Habermas, J. (2023). A New Structural Transformation of the Public Sphere and 
Deliberative Politics. Polity Press. 

Helberger, N. (2015). Merely Facilitating or Actively Stimulating Diverse Media 
Choices? Public Service Media at the Crossroad. In International Journal of 
Communication (Vol. 9). http://ijoc.org. 

Hendrickx, J. (2023). The Rise of Social Journalism: An Explorative Case Study of a 
Youth-oriented Instagram News Account. Journalism Practice, 17(8), 1810–1825. 
https://doi.org/10.1080/17512786.2021.2012500 

Hendrickx, J., & Van Remoortere, A. (2024). Exploring the link between media 
concentration and news content diversity using automated text analysis. 
Journalism, 25(2), 353–371. https://doi.org/10.1177/14648849221136946 

Hoffmann, C. P., & Lutz, C. (2017). Spiral of silence 2.0: Political self-censorship 
among young facebook users. ACM International Conference Proceeding Series, 
Part F129683. https://doi.org/10.1145/3097286.3097296 

Holton, A. E., Bélair-Gagnon, V., Bossio, D., & Molyneux, L. (2023). “Not Their Fault, 
but Their Problem”: Organizational Responses to the Online Harassment of 
Journalists. Journalism Practice, 17(4), 859–874. 
https://doi.org/10.1080/17512786.2021.1946417 

Holtrup, S., Henke, J., Steffan, D., & Möhring, W. (2024). The Reciprocal Effects of 
Perceived Accuracy and Trust in News Media: A Two-Wave Online Panel Study 
in the Context of the 2021 German Federal Election. Journalism and Mass 



 18 

Communication Quarterly, 101(1), 156–177. 
https://doi.org/10.1177/10776990231202692 

Holtz-Bacha, C. (2021). The kiss of death. Public service media under right-wing 
populist attack. European Journal of Communication, 36(3), 221–237. 
https://doi.org/10.1177/0267323121991334 

Knoche, M. (2021). Media Concentration: A Critical Political Economy Perspective. 
TripleC, 19(2), 371–391. https://doi.org/10.31269/TRIPLEC.V19I2.1298 

Lowe, G. F., & Bardoel, J. (2007). From public service broadcasting to public service 
media (G. F. Lowe & J. Bardoel, Eds.). Nordicom. 
http://www.loc.gov/catdir/toc/fy0804/2008380248.html 

Martin, E. N. (2021). Can public service broadcasting survive Silicon Valley? 
Synthesizing leadership perspectives at the BBC, PBS, NPR, CPB and local U.S. 
stations. Technology in Society, 64, 101451. 
https://doi.org/10.1016/j.techsoc.2020.101451 

Masduki, & D’Haenens, L. (2022). Concentration of Media Ownership in Indonesia: A 
Setback for Viewpoint Diversity. International Journal of Communication, 16, 
2239–2259. 

McIntyre, K., & Gyldensted, C. (2017). Constructive Journalism: An Introduction and 
Practical Guide for Applying Positive Psychology Techniques to News Production. 
The Journal of Media Innovations, 4(2), 20–34. 
https://doi.org/10.5617/jomi.v4i2.2403 

Media and Journalism Research Center. (n.d.). State Media Monitor. Retrieved May 10, 
2024, from https://statemediamonitor.com/ 

Moore, M. (1995). Creating public value: Strategic management in government. 
Harvard University Press. https://doi.org/10.1177/027507409702700305 

Nikunen, K., & Hokka, J. (2020). Welfare State Values and Public Service Media in the 
Era of Datafication. Global Perspectives, 1(1). 
https://doi.org/10.1525/gp.2020.12906 

Nissen, C. (2006). Public service media in the information society. In Media (Issue 
February). http://www.coe.int/t/dghl/standardsetting/media/doc/H-
Inf(2006)003_en.pdf 

Noelle-Neumann, E. (1974). The Spiral of Silence a Theory of Public Opinion. Journal 
of Communication, 24(2), 43–51. https://doi.org/10.1111/j.1460-
2466.1974.tb00367.x 

Price, V. (1992). Public Opinion. Sage Publications. 
Ramírez, M. (2024, April 30). The Pedro Sánchez crisis makes it clear: Spain’s 

politicians are playing with fire. The Guardian. 
https://www.theguardian.com/commentisfree/2024/apr/30/pedro-sanchez-spain-
crisis-prime-minister 

Rauchfleisch, A. (2017). The public sphere as an essentially contested concept: A co-
citation analysis of the last 20 years of public sphere research. Communication and 
the Public, 2(1), 3–18. https://doi.org/10.1177/2057047317691054 

Rodríguez-Castro, M., & Arriaza-Ibarra, K. (2023). La construcción de una esfera 
pública europea a través de la colaboración y la innovación: A European 
Perspective, la redacción más grande de Europa. Espejo de Monografías de 
Comunicación Social, 21, 219–231. https://doi.org/10.52495/c14.emcs.21.p107 

Rodríguez-Castro, M., & Pérez-Seijo, S. (2024). El combate de la desinformación como 
valor de los medios de comunicación de servicio público. In J. Rúas Araújo, L. 
Alonso Muñoz, & F. J. Paniagua Rojano (Eds.), El impacto de la desinformación 
en el ámbito local (pp. 37–53). Editorial Fragua. 



 19 

Schäfer, S. (2023). Incidental news exposure in a digital media environment: a scoping 
review of recent research. Annals of the International Communication Association, 
47(2), 242–260. https://doi.org/10.1080/23808985.2023.2169953 

Serrano-Puche, J., Rodríguez-Salcedo, N., & Martínez-Costa, M. P. (2023). Trust, 
disinformation, and digital media: Perceptions and expectations about news in a 
polarized environment. Profesional de La Informacion, 32(5). 
https://doi.org/10.3145/epi.2023.sep.18 

Skovsgaard, M., & Andersen, K. (2020). Conceptualizing News Avoidance: Towards a 
Shared Understanding of Different Causes and Potential Solutions. Journalism 
Studies, 21(4), 459–476. https://doi.org/10.1080/1461670X.2019.1686410 

Sørensen, J. K., van den Bulck, H., & Kosta, S. (2021). Stop spreading the data: PSM, 
trust, and third-party services. In Journal of Information Policy (Vol. 10). 
https://doi.org/10.5325/JINFOPOLI.10.2020.0474 

Thomass, B., Fidalgo, J., Grönvall, J., Karadimitriou, A., & Nord, L. (2015). Public 
service media: Exploring the influence of strong public service media on 
democracy. Routledge Handbook of Media Law, 2021(2022), 187–209. 

Urbániková, M., & Smejkal, K. (2023). Trust and Distrust in Public Service Media: A 
Case Study From the Czech Republic. Media and Communication, 11(4), 297–307. 
https://doi.org/10.17645/mac.v11i4.7053 

Yarchi, M., Baden, C., & Kligler-Vilenchik, N. (2021). Political Polarization on the 
Digital Sphere: A Cross-platform, Over-time Analysis of Interactional, Positional, 
and Affective Polarization on Social Media. Political Communication, 38(1–2), 
98–139. https://doi.org/10.1080/10584609.2020.1785067 

  

View publication stats

https://www.researchgate.net/publication/385407572



